
 

 

 

Practice Questions for the CNFP Exam 

1. What is the primary purpose of an annual giving campaign? 

• A. To secure a major gift 

• B. To raise funds for a specific capital project 

• C. To build a broad base of recurring donors 

• D. To identify prospective board members 

• E. To fund a short-term program 

2. Which tool is most effective for managing donor information? 

• A. Event management software 

• B. Social media platforms 

• C. Email marketing software 

• D. CRM (Customer Relationship Management) software 

• E. Spreadsheet software 



3. What is the first step in the fundraising cycle? 

• A. Cultivation 

• B. Stewardship 

• C. Solicitation 

• D. Identification 

• E. Evaluation 

4. Why is donor segmentation important in fundraising? 

• A. It reduces the workload for fundraisers 

• B. It allows for personalized communication strategies 

• C. It limits the number of donors contacted 

• D. It increases the overall fundraising cost 

• E. It helps avoid donor fatigue 

5. Which of the following is NOT a component of the fundraising cycle? 

• A. Solicitation 

• B. Identification 

• C. Cultivation 

• D. Recruitment 

• E. Stewardship 

6. What is a key benefit of using storytelling in fundraising appeals? 



• A. Reduces the cost of fundraising materials 

• B. Focuses on organizational achievements 

• C. Creates an emotional connection with donors 

• D. Provides detailed financial reports 

• E. Limits the need for follow-up communication 

7. Which practice is essential for ensuring data privacy in donor management? 

• A. Storing donor data in unencrypted formats 

• B. Limiting access to donor information to only authorized personnel 

• C. Sharing donor information with third parties 

• D. Collecting as much donor data as possible 

• E. Using social media to store donor information 

8. What is the primary role of a nonprofit’s board in fundraising? 

• A. To manage day-to-day operations 

• B. To oversee the budget 

• C. To provide strategic oversight and ensure financial sustainability 

• D. To conduct all fundraising activities 

• E. To manage volunteer schedules 

9. Which of the following is a best practice in writing a fundraising appeal? 

• A. Using technical jargon to demonstrate expertise 



• B. Including a clear and compelling call to action 

• C. Keeping the appeal generic to appeal to a wide audience 

• D. Avoiding emotional language 

• E. Focusing solely on the organization’s needs 

10. What is the primary goal of donor stewardship? 

• A. To increase the frequency of donation requests 

• B. To build and maintain strong relationships with donors 

• C. To minimize communication with donors 

• D. To request large donations only 

• E. To keep donor interactions formal and transactional 

11. Why is it important to maintain an up-to-date donor database? 

• A. To reduce the number of fundraising campaigns 

• B. To comply with federal regulations 

• C. To ensure personalized and effective donor communication 

• D. To simplify the organization’s budget 

• E. To avoid contacting the same donors repeatedly 

12. What is the purpose of a capital campaign? 

• A. To fund immediate operational expenses 

• B. To raise significant funds for a specific large-scale project 



• C. To increase annual giving 

• D. To cover routine program costs 

• E. To recruit volunteers 

13. Which method is most effective for retaining donors? 

• A. Sending generic thank-you notes 

• B. Offering exclusive events for major donors 

• C. Providing regular updates on the impact of their donations 

• D. Limiting communication to annual reports 

• E. Soliciting donations frequently 

14. What is a donor-advised fund? 

• A. A bank account set up for regular donations 

• B. A type of investment portfolio for nonprofits 

• C. A charitable giving vehicle administered by a public charity 

• D. A grant from the government 

• E. A donor recognition program 

15. Which of the following is NOT typically considered a type of planned giving? 

• A. Bequests 

• B. Charitable gift annuities 

• C. Charitable remainder trusts 



• D. Monthly recurring donations 

• E. Life insurance policies 

16. What is the primary benefit of multichannel fundraising? 

• A. It simplifies the fundraising process 

• B. It focuses solely on online donors 

• C. It reaches donors through their preferred communication channels 

• D. It eliminates the need for traditional fundraising methods 

• E. It reduces the overall number of donors 

17. Which of the following is considered a conflict of interest in fundraising? 

• A. Awarding contracts to a family member’s business 

• B. Accepting donations from new donors 

• C. Promoting a fundraising event 

• D. Conducting donor surveys 

• E. Hosting a charity auction 

18. What is a key component of a successful direct mail campaign? 

• A. Using pre-designed templates without personalization 

• B. Sending as many letters as possible 

• C. Crafting personalized messages tailored to each recipient 

• D. Limiting the content to one paragraph 



• E. Reducing the frequency of mailings 

19. What should a fundraiser do if a donor offers a gift with conditions that conflict 

with the nonprofit’s mission? 

• A. Accept the gift without question 

• B. Negotiate to change the conditions 

• C. Politely decline the gift 

• D. Use the gift for a different purpose 

• E. Refer the donor to another organization 

20. Why is transparency important in fundraising? 

• A. It increases the frequency of donation requests 

• B. It builds trust and accountability with donors 

• C. It simplifies financial reporting 

• D. It reduces the need for donor communication 

• E. It limits the need for ethical guidelines 

21. Which regulation is most relevant for data privacy in nonprofit fundraising? 

• A. HIPAA 

• B. GDPR 

• C. OSHA 

• D. FCC 



• E. IRS 

22. What is the purpose of a gift acceptance policy? 

• A. To discourage donations with restrictions 

• B. To provide guidelines for evaluating and accepting different types of gifts 

• C. To ensure that all gifts are accepted 

• D. To focus only on cash donations 

• E. To limit the types of gifts that can be received 

23. What is a key element of donor cultivation? 

• A. Limiting donor communication to formal events 

• B. Building trust and rapport with potential donors 

• C. Soliciting donations immediately 

• D. Sending mass emails without personalization 

• E. Focusing solely on major donors 

24. Which of the following is an example of a successful fundraising event? 

• A. A board meeting 

• B. A staff training session 

• C. A charity auction 

• D. A program evaluation 

• E. A budget review 



25. What is the primary purpose of donor segmentation? 

• A. To reduce the number of donors contacted 

• B. To increase the workload for fundraisers 

• C. To create tailored communication strategies for different groups of donors 

• D. To avoid personalization 

• E. To focus only on large donors 

Answer Key with Explanations 

1. C. To build a broad base of recurring donors 

o Explanation: Annual giving campaigns focus on building a broad base of 

support, encouraging consistent, recurring donations that sustain the 

organization year-round. 

2. D. CRM (Customer Relationship Management) software 

o Explanation: CRM software is specifically designed to manage donor 

information, track interactions, and support fundraising efforts. 

3. D. Identification 

o Explanation: The fundraising cycle begins with identifying potential donors 

who might support the nonprofit’s mission. 

4. B. It allows for personalized communication strategies 

o Explanation: Donor segmentation enables fundraisers to tailor their 

communications based on donor interests, increasing the effectiveness of 

their appeals. 



5. D. Recruitment 

o Explanation: Recruitment is not a standard component of the fundraising 

cycle, which typically includes identification, cultivation, solicitation, and 

stewardship. 

6. C. Creates an emotional connection with donors 

o Explanation: Storytelling helps donors connect emotionally with the cause, 

making them more likely to support the organization. 

7. B. Limiting access to donor information to only authorized personnel 

o Explanation: Ensuring that only authorized personnel have access to 

sensitive donor data is a key practice in maintaining data privacy. 

8. C. To provide strategic oversight and ensure financial sustainability 

o Explanation: The board’s primary role in fundraising is to provide strategic 

direction and ensure that the organization remains financially sustainable. 

9. B. Including a clear and compelling call to action 

o Explanation: A successful fundraising appeal must include a strong call to 

action, motivating donors to contribute. 

10. B. To build and maintain strong relationships with donors 

o Explanation: Donor stewardship focuses on nurturing and maintaining 

relationships to encourage ongoing support. 

11. C. To ensure personalized and effective donor communication 

o Explanation: An up-to-date donor database allows for accurate and 

personalized communication, improving donor engagement and retention. 



12. B. To raise significant funds for a specific large-scale project 

o Explanation: Capital campaigns are designed to fund large-scale projects, 

such as building facilities or establishing endowments. 

13. C. Providing regular updates on the impact of their donations 

o Explanation: Regularly informing donors about how their contributions are 

making a difference helps maintain their support and encourages future 

giving. 

14. C. A charitable giving vehicle administered by a public charity 

o Explanation: Donor-advised funds allow donors to make contributions and 

recommend grants to charities over time. 

15. D. Monthly recurring donations 

o Explanation: Monthly recurring donations are not typically classified as 

planned giving, which generally involves bequests, charitable gift annuities, 

and other long-term contributions. 

16. C. It reaches donors through their preferred communication channels 

o Explanation: Multichannel fundraising allows nonprofits to engage donors 

where they are most comfortable, increasing the chances of successful 

appeals. 

17. A. Awarding contracts to a family member’s business 

o Explanation: Awarding contracts to a family member’s business can create a 

conflict of interest, compromising ethical standards in fundraising. 

18. C. Crafting personalized messages tailored to each recipient 



o Explanation: Personalization in direct mail campaigns increases the 

likelihood of donor engagement and support. 

19. C. Politely decline the gift 

o Explanation: Accepting a gift that conflicts with the nonprofit’s mission could 

harm the organization’s integrity and should be declined. 

20. B. It builds trust and accountability with donors 

o Explanation: Transparency in fundraising practices is essential for building 

trust with donors and ensuring accountability. 

21. B. GDPR 

o Explanation: The General Data Protection Regulation (GDPR) is a key 

regulation governing data privacy, particularly relevant for nonprofits 

handling donor information. 

22. B. To provide guidelines for evaluating and accepting different types of gifts 

o Explanation: A gift acceptance policy helps ensure that all donations align 

with the nonprofit’s mission and values. 

23. B. Building trust and rapport with potential donors 

o Explanation: Donor cultivation focuses on developing trust and rapport, 

which is crucial for successful fundraising efforts. 

24. C. A charity auction 

o Explanation: A charity auction is a common and successful fundraising event 

that raises funds while engaging donors. 

25. C. To create tailored communication strategies for different groups of donors 



o Explanation: Donor segmentation allows nonprofits to communicate more 

effectively by tailoring messages to specific donor groups. 

These practice questions and explanations will help reinforce your knowledge and prepare 

you for the CNFP exam. Be sure to review any areas where you may need further study, and 

approach the exam with confidence. 

 


